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2. LEARNING OUTCOMES 
Learning Outcomes 

 

The purpose of the course is to introduce students to the cognitive field of communication 
psychology. Students become familiar with the classical models of communication and understand 
the social, cultural and psychological factors that interact and ultimately frame the communication 
between the transmitter and the receiver. The course also focuses on the concept of interpersonal 
communication at both interpersonal and group level. 

Upon successful completion of the course students will be able to: 

 Understand the concept of communication, the types of communication and the relationship 
between communication and psychology  

 Appreciate the value and contribution of psychology theory when designing messages and 
communication campaigns  

 Acquire effectiveness and objectivity in their private and public communication. 

 Analyze how interpersonal and mass communication influence human behavior  

 Decode non-verbal communication 

 Determine how spacetime and rituals influence the communication process 



General Skills 

• Teamwork 

 Decision making 

 Critical Thinking 

 Free, creative and inductive thought 

3. MODULE CONTENTS 
Indicative sections: 

- The meaning and definitions of psychology 
- The scientific view of communication  
- Theories of communication  

- Traditions of communication theories 
- Psychological factors of communication 
- Communication and interaction 
- Systematic approach to communication 
- Non verbal communication 
- Time and rituals of communication 
- Interpersonal communication 
- Group Psychology 

4. TEACHING METHODS-ASSESSMENT 
MODE OF DELIVERY In-class 

USE OF INFORMATION AND 

COMMUNICATION TECHNOLOGY 

Support of the learning process through the e-class platform 

TEACHING METHODS 

 

Method Description Semester Workload 

Lectures 39 

Preparation for module 

attendance 

20 

Group project preparation 

and write-up 

15 

Case study analysis in small 

student groups 

20 

Exam Preparation 30 

Exams 2 

Total work Load 126 

  

 

ΑSSESSMENT METHODS  

 

Ι. End of semester written exam that includes: 

-    Short essay questions 

-    Multiple choice questions 

-    Case study questions that require the application of 



psychology theory in real problems 

ΙΙ. Writing and presentation of Group Project 
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